


Intelligent Irrigation Solutions™
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WWOW…..my first President’s column.  I told Susan this 
would be the most challenging part of being President so 
here goes…………..

First and foremost, I would like to thank everyone 
who attended the annual meeting.  I hope you all had a 
good time; I know my family and I did!  This meeting is 
the time when we recognize members who have donated 
their time to ANA over the past year by giving them 
awards.  You can read all about the award winners in the 
full article in this magazine.  I would like to personally 
acknowledge the Harlow’s for having a 70 year old retail 
nursery next year.  As a second generation retail nursery 
owner, I certainly respect the time it takes to run a 
nursery.  Jay Harper, I would again like to thank you for 
all you did for the association last year.  You are a real 
go-getter and I am expecting even more of you this year, so 
be ready!

Also, thanks to Susan.  You did a bang-up job these 
last two years and all of us appreciate you lending your 
time and talent to ANA.  Remember, now I’m President, 
and I expect to win some arguments!

When Cheryl asked me what I was going to 
concentrate on this year, I told her “growing from within”.  
By this I mean my goal is to get ANA members more 
active in their own association.  The way I see it, ANA is 
the spearhead for the nursery industry.  This is extremely 

important and ANA is basically here to 
look out for the industry and make the 
decisions we feel are in your best interest.  
Darn it, it’s hard to do that when you 
aren’t talking to us….aren’t involved.  If 
we want to represent the industry, we 
need you to tell us what is going on out 
there….what is important to me is how we 
can assist your business.  I’m going to be calling you.

Expect a call from me or another board member 
asking you to serve on a committee or become more active 
in our social events.  And yes, you young guns, not just 
retail or second or third generation nursery folks, I’ll be 
calling on you as well.  We need new faces; new ideas and 
we expect those to come from the young and the not so 
young.    I intend to reach out to many guys (and gals) to 
help make our industry stronger.    

So, here’s my summary…..Get Active!  Get active in 
your association now to help me meet my goal of growing 
and strengthening from within.  If you aren’t active, 
expect a phone call from me!  As my father said to me, if 
you are not willing to get involved in the association, you 
surely don’t have the right to complain when an issue 
arises.

frontline Rob Johns, President

Rob Johns

When the 
calendar flipped 
to 2010, it really 
was a new day for 
each of us.  News 
reports indicated 
that 2010 ushered in 
a new optimism for 

most people.  They did not share the 
excitement of the last decade with the 
parties celebrating the year 2000 but, 
they did hope many of the dark clouds 
of 2009 were clearing.  Here at ANA, we 
have found excitement on three fronts.

First…. the new ANA logo.  It is 
front and center on the cover of this 
issue.  Working with Park & Co. as 
you can read on page 12, this is the 
new face of our association.  It will 
slowly be incorporated into all our 
publications and communication from 
our office.  Electronically, you will 
see it immediately.  On our printed 
publications, as we utilize our supplies, 
we will be making the change.  I hope 
you like our new look as much as we do 
and will use our new tagline when you 
speak of ANA.  We really want it to 

be the “place” you can go for business 
tools.  

Second… our new Education, Event 
and Communication coordinator, 
Amanda Webb, adds something new 
and exciting to ANA.   Although she is 
young and just out of the University of 
Arizona, her three internships and her 
year as State FFA President have added 
to her knowledge and enthusiasm for 
agricultural communications.  She is as 
excited to be here as we are excited to 
have her join our staff.  I hope you will 
all have the chance to meet her soon.

Third… 2010 marks the beginning 
of our latest USDA Specialty 
Crop Block Grant which will fund 
promotional efforts by ANA for 
the entire green industry.  Entitled 
“Arizona Grown Landscape Plant & 
Tree Marketing Program”, the goal 
for this campaign is to develop an 
overall marketing strategy for growers 
and retailers of green products to 
increase awareness and appreciation 
of  landscapes as more than just 
“something pretty”.   We hope to 
convince Arizonan’s of the value 
flora brings to their lifestyle, their 

home investment and their psyche.  
Working with a group of retailers and 
growers, this grant will cover two years 
and bring tangible benefits to your 
business.  

Working with Park & Co., a 
professional advertising company, to 
develop a marketing and campaign 
outline we are very excited by the 
possibilities of their creativity.  This is 
the agency that developed “Water Use 
it Wisely” so , we can’t wait to hear our 
new green, landscape slogan.  I  am 
very excited to share our ideas for this 
project with all our members.  Park & 
Co. feel this campaign is a movement; 
working to effect a change.  Retailers 
on the committee have set a target 
of success in this project looking like 
just $5 more per customer at the cash 
register.  

We hope this campaign becomes 
a tangible representation of our new 
logo, where growing businesses can 
thrive.   Thank you for your support 
and hard work and I look forward to 
working with each of you in 2010!  If 
you want more information about this 
campaign don’t hesitate to give me a 
call.  

insights Cheryl Goar, CAE, Executive Director

Cheryl Goar

New Year, New Look
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DDEESSEERRTT TTRREEEESS NNUURRSSEERRYY
SINCE 1976

Providing quality plant material with quick and dependable service.
Pick from a large selection of plant material. 1 Gallon to 36” box.

Specializing in plants that thrive in our desert environment.

DESERT TTREES NNURSERY

9559 N. Camino Del Plata • Tucson, AZ 85742
1-800-873-3041 • 1-520-297-5664 • Fax 520-297-5035

ANA
ARIZONA NURSERY ASSOCIATION

The outstanding service award you presented to me in 
recognition of my 20 years of service at this year’s annual 
meeting is very special.  I want you all to know how honored 
I am as a recipient of this award.  

When I first began at ANA, I wasn’t even sure exactly 
what you did and how I was going to fit in.  I remember 
thinking I simply sell advertising in a magazine and write 
a few stories.  I also remember thinking that working 
for a “nonprofit” might be a step-down!  I sure received 
an education.  A career in the nonprofit agricultural 
arena became my dream.  The association grew, my 
responsibilities have grown and it has truly been the career 
of my lifetime!  The work is challenging and there is rarely a 
boring day.  ANA has supported me in our growth together 
and in my educational aspirations.  For that, I am very 
grateful.  

The amazing volunteers at ANA are truly the icing on 
the cake.  Many of my best friends are a result of an ANA 
connection. It seems the nursery industry just attracts great 
people!  I count myself as very fortunate to have had such a 
stable career with a wonderful agricultural association.  

Thanks again for this honor and I hope the Arizona 
nursery industry and ANA has many exciting, prosperous 
years to come.  

A note from Cheryl:

Cheryl Goar, ANA Executive Director, receiving the outstanding 
service award at the Annual Meeting.
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TThe late Jim Baker was a good friend of 
mine, or I should say of ours, because 
there are so many people in this 
industry who benefited from knowing 
him in some way. I will greatly miss 
him but the friendship, knowledge and 
wisdom I gained from over the past 
fifteen years will last forever. He was the 
owner of one of the oldest, most popular 
and most successful retail nurseries in 
Phoenix. 

What is the formula for success? A 
look at Jim Baker’s recipe will help us 
better understand.

First, there is generosity.
His attitude was “ I have it, why not 

share it?” and his generosity cultivated 
a loyalty among his customers that no 
advertising money could buy. There are 
many schools, clubs and organizations 
to which he donated time and material 
for years. For Mr. Baker it was not 
the intrinsic value of the gifts but the 
gift of knowledge – showing people 
how to use horticulture to enhance the 
beauty of their homes, neighborhoods 
and city – that gave him satisfaction, 
and kept people coming to his store. 
Organizations from elementary 
schools to the Desert Botanic Garden 
and Phoenix Zoo benefited from 
his generosity. There was always a 
new plant he was proud of and he 
would send it home with you. I have 
a Tabebuia tree in my back yard and 

when Jim gave it to me ten years ago he 
said that its abundant blooms would 
ensure many “besos” from my wife.  Jim 
had a passion to make you happy. If you 
were one of the thousands who received 
his gifts, you knew there were no strings 
attached.

Second, there is honesty.
‘A quality plant at a reasonable 

price’. It is a great way to keep a 
customer and have them heartily pass 
the word on to others. The nurturing 
from a father who demanded honesty 
helped build the framework for a 
successful businessman. Jim was proud 
that he had very little debt and always 
encouraged myself and others to do the 
same. Thank-you Jim.

Third, use creative advertisement.
Always quick to see an opportunity, 

he made sure he was the first person to 
be called on by news stations and papers 
to give good advice in the event of a 
potential plant crises. Jim and Collett’s 
annual gardens would bring plant 
enthusiasts and amateur gardeners to 
enjoy a spectacular show every year. 
Jim understood that offering the facility 
to clubs and organizations to hold 
meetings and awards ceremonies gave 
them the opportunity to see what he had 
to offer. He knew they would see the 
most diverse plant pallet of any retail 
nursery in Phoenix and tell others.
Fourth, keep good family and friends

Jim was blessed with family 
members to share his great adventure 
.His wife Collette took care of the 
annuals, his three daughters Barbara, 
Bonnie and Mary and son in law Chuck  
keep the nursery churning out  plants 
and good advice .  I am reminded when 
things become hectic and demanding 
how Jim had the ability to slow time 
down and focus on you  and the 
moment, always finding time to share 
a new or slightly used joke to enlighten 
your day. Jim will always have a special 
place in the hearts of those he called 
friends.

Article provided by:  Larry Hollett
Picture provided by:  Jim Drake

Formula for Success

Spring Classes begin February 22, 2010 
 

Register Now 
 

For more information and to register visit: 
 http://extension.arizona.edu/maricopa/smartscape-program  

or call  
602-827-8200 x. 395 

Presented by the University of Arizona Cooperative Extension and the  
Arizona Municipal Water Users Association 

Smartscape is Smart Business!  
Essential skills to build your quality landscape service.  
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INDUSTRY news

GGet ready for the 2010 fruit tree-planting season and find 
answers for all your questions regarding growing healthy 
citrus and other fruits in the Valley of the Sun. The University 
of Arizona Cooperative Extension Maricopa County Master 
Gardeners are sponsoring two citrus clinics featuring the 
foremost experts in the state, including university faculty and 
noted local professionals. These clinics, now in their fourteenth 
year, provide the opportunity for homeowners to learn and to 
ask questions about the care of citrus, apples, peaches, dates 
and other fruit crops.

The East Valley Citrus Clinic will be held on Saturday, 
January 23, 2010, at the ANA Member Greenfield Citrus 
Nursery, located at 2558 E. Lehi Rd., Mesa, AZ. The 
Northwest Valley Citrus Clinic will be held Saturday, January 
30, 2010, at the Truman Ranch, formerly the University 
of Arizona Citrus Agricultural Center, located at 14642 N. 
Perryville Rd., Surprise, AZ. At both locations, gates open at 
8:30 a.m. with the clinics running from 9:00 a.m. until noon. 
Eight half-hour presentations will be given concurrently and 

repeated five times during the morning. Coffee and light 
refreshments will be available for a nominal cost.

Tickets can be purchased in advance for $8.00 or at 
the gate for $10.00 the day of the event. Advanced ticket 
purchases for either date can be made via credit card online 
at www.maricopamastergardener.com/citrus clinic.htm or by 
cash or check only at the University of Arizona Cooperative 
Extension, Maricopa County office at 4341 E. Broadway 
Rd., Phoenix, AZ from 8 a.m. until 5 p.m. Monday through 
Friday. Additionally, tickets for the East Valley Citrus Clinic 
can be purchased at Greenfield Citrus Nursery during normal 
business hours. Tickets for the Northwest Valley Citrus can 
be purchased by cash or check only at the Master Gardener 
office inside the PORA building at 13815 W Camino del Sol, 
Sun City West, from 9 a.m. until noon, Monday through 
Friday.

Maps and directions for both locations are available and 
tickets can be purchased online at

www.maricopamastergardener.com/citrusclinic.htm.

Target Specialty Products 
announced Kimberly Daum as the 
newest member of its horticulture team 
in Santa Fe Springs, CA.   She is the 
first nursery specialist to join Target’s 
new call center.  As a nursery specialist, 
she will call on nurseries throughout 
California, Arizona, Nevada, Oregon and 
Washington.   

Daum is a recent graduate of 
California Polytechnic State University 
in San Luis Obispo, Calif., where 

she earned a Bachelor of Science degree in Environmental 
Horticultural Science with minors in Soil Science and 

Plant Protection Science.  At Cal Poly, she managed the 
Environmental Horticulture Unit where she was responsible 
for 11 greenhouses and supervised eight employees.  

“We are very happy to bring Kim on board as a nursery 
specialist to expand our outreach to the nursery market.  
Working from our call center in Southern California, she 
will provide technical support on pest and disease issues to 
customers throughout the western United States, and work 
closely with our nursery team,” stated Rich Records, V.P. and 
regional manager for Target Specialty Products.

Daum is a member of the California Association of Nursery 
and Garden Centers (CANGC) and a licensed pest control 
advisor.  Contact her by calling (562) 802-2238 or via email at 
kim.daum@target-specialty.com.

Maricopa County Master Gardener Citrus Clinics 
Scheduled for January 2010

Kim Daum Joins Target as a Nursery Specialist

Target announces Kim 
Daum as the new
nursery specialist.

The Smartscape Landscaper training course is a 
certification program specifically created to train landscape 
and nursery professionals in essential skills for planning, 
planting, and caring for low-water landscapes in the Sonoran 
Desert.

Smartscape is presented as a series of eight 2 1/2 -hour 
workshops, meeting Mondays and Wednesdays from February 
22 through March 17, at the University of Arizona Cooperative 
Extension on Broadway Road in Phoenix.  Topics include: 
Landscape Design and Renovation; Drip Irrigation Design and 
Installation; Soils, Plants, and Water; Water Management and 
Irrigation Controllers; Desert Adapted Plants; Maintaining 

Desert Adapted Plants; Plant Selection and Installation; and 
Solutions to Plant Problems. 

Smartscape is presented by Maricopa County Cooperative 
Extension, in cooperation with the Arizona Municipal Water 
Users’ Association (AMWUA). Each workshop is taught by 
an acknowledged expert in the field. All participants who 
successfully complete the workshops receive a certificate 
indicating they have completed the Smartscape training.

Registration is limited to the first 60 applicants.  For more 
information, and to download the registration form, please 
visit: http://extension.arizona.edu/maricopa/smartscape-
program

Smartscape is Enrolling Now!
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¿Qué Pasó?

ANA Member, Mountain States Wholesale 
Nursery, was on the cover of the November 2009 
Nursery Management and Production magazine.  Their 
story covered the introduction of distinctive, drought-
tolerant plants to the trade.  To view the magazine, 
visit http://nmpro.texterity.com/nmp/200911#pg11. 
Congratulations Mountain States!  

Welcome 
New ANA Member!
DLC Resources, Inc.

Janet Dempsey
3215 S. 7th St.

Phoenix, AZ 85040
602-721-9356

janetd@dlcresources.com

No Pollen. No Fruit. No Nonsense
The Swan Hill Olive® (Olea europaea cv. “Swan Hill®”)

US Federal Trademark No. 2,001,332 of Swan Hill Nuseries, LLC

Swan Hill Nurseries, LLC
www.swanhill.com • info@swanhill.com
623-935-0545 • Fax 623-935-1608

ANA Member, Mountain States Wholesale Nursery, on the cover 
of Nursery Management and Production magazine.

Mountain States Wholesale 
Nursery on the Cover of an 
Industry Magazine

New Grandson 
for ANA Member

New Baby for 
ANA Member

Marriage Announcement 
for ANA Member

ANA Members Participate
in Rock-N-Roll Marathon

New HBO Series on 
Immigration Reform

Brett Cameron, ANA Board 
Member and Assistant Director 
at the Arizona Department of 
Agriculture, welcomed a grandson 
on December 18th.  Ryland 
James was born at 7 pounds 9 
ounces and 20 inches long.  The 
happy new Grandfather tells us 
Ryland has lots of dark hair.  
Congratulations! 

Mike Johns, nephew of 
Rob Johns, welcomes a baby 
boy.  Levi Michael was born 
on October 24th at 7 pounds 
14 ounces and 20 inches long.  
Congratulations! 

Hunter Hawkins, employee and son of Bob 
and Susie Hawkins at Western Tree Company, 
was married October 24th to Stephanie 
Catoni.  They had a beautiful backyard 
wedding at Hunters parent’s home in Tempe.  
Congratulations Mr. and Mrs. Hawkins!

Shawn Connors of Horizon, Jeff Nettleton of Evergreen 
Turf, Roger Ramsey of Ewing Irrigation and Cheryl Goar, 
ANA Executive Director, competed in the PF Changs Rock 
N Roll ½ Marathon on January 17th! 

Tune in your televisions to a brand new series on HBO.  It 
is a documentary on a national movement for just and humane 
immigration reform in the United States.  The series will air in 
January.  To watch a trailer of the documentary go to http://
citizens4immigrants.tumblr.com/post/282618135/trailer-for-
upcoming-hbo-series-hdwn-my-american. 
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Reach over 2,400 industry professionals by 
placing your advertisement in

Southwest Horticulture magazine.
Visit azna.org for more information.

T
ANAFUND news
ANAFUND Scholarships
The Arizona Nursery Association 
Foundation awards scholarships to 
worthy students each year. Scholarship 
Applications are available from the ANA 
office. All applications must be received 
by April 15th, 2010.  Applicants must 
be:

1. A resident of Arizona currently 
or planning to be enrolled in a 

horticultural related curriculum at 
a university, community college or 
continuing education program;

2. be currently employed in or have 
an interest in the nursery industry as a 
career;

3. have an above average scholastic 
achievement or at least two years work 
experience in the industry; and,

4. display involvement in extra-
curricular activities related to the 
industry.

To find more information about the 
ANAFUND scholarship program or to 
apply online, please visit www.azna.org.  

RReps. Solomon Oritz, Luis Gutierrez, 
and roughly 90 other House members 
have introduced H.R. 4321, the 
Comprehensive Immigration Reform 
for American Security and Prosperity 
(CIR ASAP) Act.  The Bill features 
a diverse mix of immigration system 
reforms.  It would give undocumented 
immigrants living in the U.S. legal status 
and a path to earned citizenship if they 
register with the government and attest 
“to contributions to the U.S.” through 
employment, education, military service 
or other volunteer service.  They 
would also be required to complete 
a criminal and security background 
check and pay a $500 fine, plus 
application fees.  The bill would give 
undocumented children an accelerated 

path to citizenship.  It would create a 
Commission on Immigration and Labor 
Markets to determine the future flow of 
foreign workers into the United States.  
The commission would recommend 
to Congress and the White House 
appropriate methods for determining 
levels of employment-based immigration 
visas.  Rather than creating a non-
seasonal temporary worker program, 
the bill would allow 100,000 visas to be 
issued though a lottery.  The bill also 
includes provisions related to employee 
verification and border security.

On a very positive note, the bill 
includes the ANLA-supportes AgJOBS 
legislation word for word, signaling 
that the bipartisan reforms that 
would overhaul H-2A and provide 

an earned legalization program for 
experienced farm workers are largely 
a “settled matter” in a comprehensive 
debate.  However, CIR ASAP is seen 
as a marker bill, not the vehicle for 
Congressional efforts that may begin 
early in 2010.  Sens. Chuck Schumer 
and Lindsey Graham are working on 
a Senate bill that is expected to start 
the process.  Discussions in the House 
are also occurring but are not as 
advanced.  Contact Craig Regelbrugge 
if you have questions or would like more 
information.

Provided by the American Nursery 
and Landscape Association; Update.  
January 4, 2010

First Comprehensive Immigration Bill Introduced

ANLA news
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✓ Sponsoring a legislative bill 
to clarify a grower’s CDL 
exemption.

✓ Developing a marketing 
campaign for the industry 
and public promoting the 
environmental benefi ts of 
landscapes.

✓ Working with the Arizona 
Department of Agriculture 
Plant Services Division 
through additional budget 
cuts and reviewing nursery 
industry related fees.

✓ Monitoring state and federal 
legislative activities, includ-
ing health care and immi-
gration reform, and working 
with Arizona senators and 
congressmen.

✓ Working with members to 
educate and inform them 
on the Arizona Citrus Psyllid 
regulations and quarantine.  

✓ Continuing with visits to 
ANA members and non-
members to determine what 
we can do to assist your 
business!

What’s On ANA’s
To Do List? 
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The 2009 Annual Meeting & Awards Dinner was held 
on December 3rd at Islamorada Fish Company at Bass Pro 
Shop in Mesa. The setting for the event was centered around 
a beautiful salt water aquarium which was the focal point of 
the restaurant. Guests arrived carrying their donations of 
socks and diapers for the New Life Center and were shown to 
the ANAFUND Silent Auction, a first for the Annual Meeting. 
Other firsts included a fly fishing tying demonstration by the 
staff of Bass Pro as well as a Wine Tasting before dinner.  

President Susan Chase was 
the Masters of Ceremony for the 
evening. Outstanding industry 
leaders were recognized with 
awards, eleven horticultural 
students were awarded ANAFUND 
scholarships, business matters 
were conducted, and one director 
retired from the Board and two new 
members were added. 

Cindy Riding, ANAFUND 
Scholarship Chair, introduced the 
ANAFUND scholarship winners.  
ANAFUND, the charity foundation 
of ANA, supported the continuation of studies for eleven 
horticulture students with scholarships totaling more than 
$12,000. These worthy scholarship recipients were: 

Valerie Ahyong - $1,000 General Fund, $390 Farber, 
and $270 Jones Scholarship; Judy Bevier - $1,000 General 
Fund Scholarship; Chelsea Cox - $2,250 Williams Family 
Scholarship; Jeffrey Dinges - $1,500 General Fund, $540 
Kolley, $165 Riding, and $150 McGrath Scholarship; Alicia 
Gutierrez - $1,000 General Fund, $150 Nixon Family, and 
$150 Hemminghaus Scholarship; Dustin Hancock - $1,000 
General Fund, $360 Becker, and $270 Wheat Scholarship; 
William Pereira - $1,000 General Fund, $255 Kazan, and 
$165 Harper Family Scholarship; Ross Sauceda - $1,000 
General Fund and $990 Krantz Scholarship; Allison Scaife 
- $750 Ladd Smith and $300 Cusma Scholarship; Janka 
Vanova - $1,200 Hegeler Scholarship; Cash Veo - $315 
O’Riley and $300 Vlachos Scholarship.

Jeff Dinges spoke on behalf of all the winners, thanking 
ANA for their support and explained how these funds have 
assisted him in his education.

 The Arizona Nursery Association offers its sincere 
appreciation to the ANAFUND Scholarship Committee 
Chair, Cindy Riding, and committee members Roger Athey, 
Jean McGrath and Sandy Woods.  ANA also thanks Western 
Growers for sponsoring the dinners for the scholarship award 
recipients and their guests.

The evening continued presenting 
awards to outstanding industry 
leaders. The first award was the Safety 
Award, which recognizes a company for 
their improved safety record from one 
year to the next.  As the third company 
to ever receive this award, Rillito 
Nursery and Garden Center in Tucson, 
has had a 0% loss ratio for the last 3 
years running.  Owner Beth Hargrove 
accepted the award, presented by Matt 
Bigham.

The next award was the Arizona 
Certified Nursery Professional Award, 

which recognizes the person who received the highest score 
on the ACNP exam in 2009. This year’s recipient was Dayna 
Cooper, who is employed by Rillito Nursery in Tucson and 
was presented my Jeff Harper.  Dayna received a total score 
of 94.75% on the test.

The Salesperson of the Year Award recognizes 
professionalism and quality service to the nursery industry. 
This year’s award recipient was Gerry Kolb of Helena 
Chemical Company and was presented by Susan Chase. 
Gerry has more than 15 years experience in the chemical and 
fertilization industry. Gerry was also recently promoted to 
Branch Manager of Helena’s Specialty Business Division

The Associate Member of the Year Award recognizes 
outstanding dedication and service to the nursery industry 
from a non-nursery member. This year’s award recipient was 
JERO, Inc, presented by Rob Johns. JERO is a family owned 
nursery 
with family 
members 
working on 
every level.  
Owner, John 
Marks, has 
over 35 years 
of experience 
in the 
agrochemical 
industry 
which has 
allowed him 
to grow his 

2009 ANA Annual Meeting Recognizes Outstanding 
Industry Members & Scholarship Recipients

Annual Meeting continued on page 14



company to over 100 active customers.  JERO consistently 
supports ANA and ANAFUND through repeat booth 
reservations at trade shows and strong support of silent 
auction events.

The Board of Directors Award was established to 
recognize an outstanding contribution to the Association 
as seen by the Board of Directors.  This year, the Board 
of Directors recognized the Arizona Community Tree 
Council and Carol Ward Morris presented the award. The 
Council promotes dialog and exchange about trees and 
the important role they play in our lives. The Council is 
comprised of representatives from each of the Arizona 
counties, government agencies, other organizations and 
individuals. A Board of Directors Award was also presented 
to Congressman Jeff Flake.  Bart Worthington detailed is 
accomplishments in Washington to support fair immigration 
reform and to limit earmark spending to the attendees.  
Congressman Flake was unable to be with us at the Annual 
Meeting and will receive his award in January. 

ANA President Susan Chase presented the President’s 

Award to Robin Franklin and Chuck Myer, who have 
supported her during her 2 years as ANA President. 

The Outstanding Service Award recognizes an individual 
who has made significant contributions to ANA, as well as 
the nursery industry, over an extended period of time. This 
year, ANA recognized Cheryl Goar, Executive Director of 
ANA. The ANA Board of Directors recognized Cheryl for her 
continued commitment to ANA. Cheryl has been at the helm 
of ANA for 20 years and has always been able to steer the 
Association on the right course, even through rough seas. 

The Person of the Year Award, was presented to Jay 
Harper of Harper’s Nursery and Flower Shop Inc., in 
recognition of his outstanding contributions to the Arizona 
Nursery Association and the industry.  Jay serves on the ANA 
Board of Directors, Safety Committee and Chairs the ACNP 
Program.  Harper’s Nursery was founded in 1945 by Jay’s 
father as a Victory Garden.  Jay was unable to attend and his 
brother Jeff accepted his award.

This Year, ANA presented the Pioneer Award to Harlow 
Gardens in Tucson.  Harlow Gardens celebrated their 70th 
year in the nursery business this year.  The family owned 

business started in 1939 and has continually reconstructed 
their business to accommodate the changing needs and 
desires of their customers.  Today, the grounds at Harlow 
Gardens provide a destination to stroll leisurely and observe 
some of the many art pieces incorporated into the landscape.  
Both brothers were ANA Presidents and John was also ALCA 
President.  Over the past 70 years, Harlow Gardens has been 
recognized with over 80 local, state and national awards for 
landscaping excellence. 

Congratulations once again to all of our award winners!  
Susan highlighted the activities of the Arizona Nursery 
Association during 2009. She thanked the ANA Board of 
Directors, the ANAFUND Board of Directors, and all of the 
various committee members.  In closing, Susan said, “It is an 
honor and a privilege to serve as your President.”

As a Past President of ANA, Bart Worthington of 
Mountain States Nursery, presented the following names for 
the 2010 ANA Board of Directors and Officers: 

Past President: Susan Chase, Desierto Verde
President:   Rob Johns, A&P Nurseries
President-Elect:   Joe Traficano, West Coast Turf
Treasurer:    Eric Johnson, Western Tree Company
Board of Directors:   Pearl Crum, Dream with Colors
 Jimmy Fox, Evergreen Turf
 Jay Harper, Harper’s Nursery 
 Bob Hawkins, Western Tree Company
 Cindy Riding, V&P Nurseries
 Les Shipley, Civano Nursery
 Phil Hemminghaus,
  Golf Ventures West
 Don Waltemeyer, Treeland Nurseries
 Associate Reps:  Dan Scholl, ISS Grounds Control
 Carol Ward-Morris, AMWUA
 Roger Ramsey, Ewing Irrgation
Ex-Officio Member: Brett Cameron,
  Arizona Department of Agriculture

After a unanimous vote, Rob Johns was installed as the 
new ANA President for 2010-1011.  He thanked everyone and 
wished them Happy Holidays. 
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LLooking for a fun and easy way to increase foot traffic, 
average ticket sale, customer success and word of mouth? 
Well, there’s an amazing new tool that can help you do just 
that…and it’s FREE! It’s called Twitter (www.Twitter.com).  
Here is a quick definition for Twitter:

Twitter is a free service that lets you keep in touch with 
people through the exchange of quick, frequent answers to 
one simple question: What’s happening?  

Here’s how it works: Let’s say the name of your business 
is Jane Doe Nursery and you’ve just received a fresh supply of 
organic fruit trees, you want to get the word out immediately.  
You can use Twitter to create a short message on your cell 
phone or computer and have it send your message directly to 
your customers.  Here are some examples:

Jane Doe Nursery received a FRESH SUPPLY of 
organic fruit trees! We’d love to help you select 
yours today! Nice gift idea! Say “Twitter” for $2 
off per tree!

If you simply want to raise awareness that you offer a great 
selection of organic fruit trees, you would probably word it 
more like this:

Jane Doe Nursery will help you spend less & eat 
better! Check out our GREAT SELECTION of 
organic fruit trees today! Mention “Twitter” for 
$2 off per tree!

Send messages to announce (or even test) your customer’s 
level of excitement about new classes, events and products 
like this:

Jane Doe Nursery just posted a picture of a new 
exotic fruit tree that we’re offering a pre-order 
discount on THIS WEEKEND ONLY here: Link 
to picture here

Jane Doe Nursery is offering a FUN & FREE 
CLASS on how to plant and care for fruit trees 
with expert Teacher’s name here on Saturday at 
10AM! Bring a friend!

Send helpful “Now is the time!” reminders directly to 
customers about upcoming classes or projects like this:

Jane Doe Nursery reminds you that NOW IS THE 
TIME to plant organic fruit trees! Let us show you 
how! Bring a friend & mention “Twitter” for $2 
off per tree!

Jane Doe Nursery reminds you that now is the 
time to mulch! Save water and protect your 
plants! This weekend BUY 3, GET 1 FREE on all 
Gardner & Bloome soils!

Theme messages around holidays (don’t forget Arbor Day 
& Earth Day), business anniversaries and other events 
like this:

Jane Doe Nursery reminds you to bring in your 
mom on Mother’s Day to receive a FREE QUART 
PERENNIAL! See our Gift Shop & Gift Cards at 
www.JaneDoeNursery.com

Jane Doe Nursery is celebrating 25 years of 
growing our city by giving away a FREE QUART 
PERENNIAL for any purchase over $25 this 
weekend! Tell a friend!

WHY TWITTER?
Here are a few important reasons why you should use and 
promote Twitter:

o Twitter is an overwhelmingly successful social network 
that continues to grow in its importance in our culture and 
world.

o Twitter is a fun and easy to use “micro-blog” tool because 
it’s based on short instant messages called “tweets” that are 
confined to 140-characters.

o Twitter enables people using Short Message Service 
(SMS) on mobile devices, such as cell phones, to send and 
receive tweets (including links) from anywhere at anytime.

o There’s no limit to the quantity of tweets you can send on 
Twitter and they go directly to anyone who elects to follow you 
there.

o Twitter increases your brand impressions while 
decreasing your customer’s feelings of being “spammed”, 
since tweets feel less canned and time consuming.

o Twitter requires very little design and upkeep vs. other 
popular social media networks like Facebook (www.Facebook.
com) and Myspace (www.Myspace.com) to be effective.

o Twitter reinforces and expands your current efforts to 
reach and empower your customers through indispensible 
tools such as your website and e-newsletter.

o Twitter is extremely efficient, inexpensive, effective, 
targeted and interactive tool to reach people exponentially.

By using Twitter, you will be more effective in helping 
people “care” to become more informed, creative, sustainable 
and successful as gardeners, which will positively impact your 
business and our industry.

For more information regarding how to use twitter, 
maximize results, and/or use additional twitter tools, contact 
Jonathan Matteson through email at jonathanmatteson@
kellogggarden.com. 

Provided by:
Jonathan S. Matteson,
Director of Marketing at Kellogg Garden Products
www.KelloggGarden.com

‘Tis So Sweet to Tweet by Jonathon S. Matteson
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ROC 235834

Continuing a 27 year tradition of excellence and innovation in the salvage, growing and care of desert trees.
Providing the highest quality site development services for architects, developers and landscape professionals.

Supplying specimen native and desert adapted plants to the industry.



WWorkplace injuries and illnesses can have a major impact 
on your bottom line.

Workers’ Compensation claims which cover medical 
costs and indemnity payments for an injured or ill 
worker. And what about the costs to train and compensate 
replacement workers, repair damaged property, and 
investigate the accident and implement corrective action?

Companies spend about $170 billion a year on costs 
associated with workplace injuries and illnesses and almost 
$1 billion every week to injured employees and their medical 
providers.1 That’s money that businesses can save and pain 
workers can avoid.

Non-compliance with PPE protocols can be costly.
One key factor that can lead to non-compliance is 

uncomfortable PPE. In a 2008 survey conducted by 
KIMBERLY-CLARK PROFESSIONAL* at the National 
Safety Council (NSC) Congress, discomfort was found to 
be the chief cause of PPE non-compliance. Other causes 
included PPE that was too hot, fit poorly or was unattractive-
looking. 

Are You Exposed?
Failure to provide workers with the right personal 

protective equipment (PPE) and making sure that they wear 
it is a mistake that gambles with employee health and safety 
and your bottom line.

And, now the Occupational Safety and Health 
Administration (OSHA) can issue fines for each worker 
without PPE.

 Federal Regulation Requires Proof
OSHA requires that employers conduct a workplace 

Hazard Assessment to determine if there are hazards that 
make PPE use necessary. If hazards are present or likely to 
be present, then you must do ALL of the following:

• Select and have employees use PPE to protect them from  
 identified hazards identified.

• Inform employees about decisions regarding PPE   
 selection.

• Select PPE that properly fits each employee.
• Provide training in the use and care of PPE.

Hand Safety in the Workplace
• More than 25 percent of workplace accidents involve   

 hand and finger injuries 
• Of the workers experiencing these injuries, 70% were   

 not wearing gloves and 30% were wearing the wrong glove  
 for their application.

• The average hand injury claim has now exceeded $6,000,  

 with each lost-time workers’ compensation claim reaching  
 almost $7,500, according to the Bureau of Labor   
 Statistics and the National Safety Council.  The overall  
 drain on employee productivity becomes apparent,   
 especially when you consider that there are about 110,000  
 estimated lost-time hand injuries every year .

Protecting Worker Vision
• Statistically, eye injuries are most likely to occur within  

 the workplace.
• Every day, an estimated 1,000 eye injuries occur in
 American workplaces. The financial cost of these   

 injuries is enormous– more than $300 million per year   
 in lost production time, medical expenses and Workers’  
  Compensation.

• 90 % of all workplace eye injuries are preventable with
 the use of proper safety eyewear. Yet, the Bureau of   

 Labor Statistics reports that workplace eye injuries cost  
 over $467million a year. With indirect costs, such as legal  
 fees, judgments and training new workers, the estimated  
 total is more than $934 million each year.

• The average cost of an eye injury is $1,463, when you   
 consider all the hidden costs.

• More than 2,000 people injure their eyes at work each   
 day. About 1 in 10 injuries require one or more missed   
 workdays to recover from. Of the total amount of work- 
  related injuries, 10-20 % will cause temporary or   
 permanent vision loss.

Breathing Easier
• Occupational lung disease is the number one work-related  

 illness in the United States.  Occupational lung diseases  
 are often not curable, but are always preventable.    

 Improving ventilation, wearing protective equipment,
 changing work procedures and educating workers are   

 critical to prevention.
• In a 2001 co-sponsored survey, 90% of establishments
 using respirators had a least one indicator of an
 inadequate respiratory protection program and more
 than 45% had at least five.
• An estimated 5 million workers are required to wear   

 respirators in 1.3 million workplaces throughout the
 United States. Respirators protect workers against
 insufficient oxygen environments, harmful dusts, fogs,
 smokes, mists, gases, vapors, and sprays—hazards that
 can lead to cancer, lung impairment, even death.
 Compliance with the OSHA Respiratory Protection
 Standard could avert hundreds of deaths and thousands
 of illnesses annually.
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Safety news

Safety news continued on page 18

If You Think Safety Is Expensive Try Having An Accident
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II was going to write about how health 
reform is going to affect employers 
in terms of penalties, taxes, number 
of days, mandates, etc.  However, at 
print, there are so many versions of this 
that are totally unanswered, I could 
be dead wrong.  So I am going to get 
into something that nearly everyone 
asks me about, “what is the Insurance 
Exchange”?

From what I can tell the dawn of 
health insurance reform will bring a 
whole new day and a whole new way 
of obtaining health coverage.  We will 
have to learn new terms, calculate new 
taxes, watch how many days we employ 
people and others.  The insurance 
exchange will be one of the new 
resources put in place to provide access 
to medical coverage.  How popular and 
how well it will perform is yet to be 
determined.

More or less the insurance 

exchange is a system like a clearing 
house or a place to go explore and 
purchase health coverage if your 
employer does not provide it.  Under 
the bills in the House and Senate, at 
least one insurance exchange would 
be created to help you compare and 
purchase a policy. The exchange would 
function much like a travel website by 
allowing you to compare the costs and 
benefits of each plan.

Policies offered on the exchange 
would be regulated by the government 
and they would set standards designed 
to protect consumers from financial 
bankruptcy due to large bills. The 
exchanges would be open to those who 
do not get medical insurance through 
an employer or cannot afford their 
employer’s coverage.  

How the exchange will perform 
and its status as a federal program or a 
state by state program is still up in the 
air.  We can count on the fact that the 
plans offered on the exchange will be 
mandated with certain features such as 
no pre-existing condition limitations or 
limits of coverage on plan maximums.  

We can still expect also, that the out of 
pocket exposure an individual person 
would pay for catastrophic claims 
would be set again to avoid financial 
bankruptcy.  

One question I have been unable 
to answer is are these exchange plans 
more of an HMO type plan that only 
has co-pays associated with costs or 
are they more PPO or HSA in nature 
where you have deductibles and 
co-insurance and networks to work 
within?  HMO’s have seemingly gone 
extinct in most parts of the country 
but they were awfully popular at first 
with their simplistic ,“co-pay-covers-
all” plan design.  PPO’s evolved to be 
more cost effective and now HSA’s are 
showing a national average or renewal 
rate at 6%, hard to ignore for the plan 
administrator and actuary looking 
at the effects up front out of pocket 
exposure.

Insurance update
Matt Bigham, 
Regional Sales Manager
Western Growers 
You can reach Matt at 
602-266-6147, x. 203.

Western Growers is endorsed 
by the ANA to provide health 
benefits and property and casualty 
insurance to its members.

Dressed for Safety
• Choose quality apparel that performs properly, fits  
 well and is comfortable. In a tough economy it might be
 tempting to cut costs by purchasing less expensive   

 protective apparel, but if the PPE rips or breaks, the 
 resulting waste will negate any savings. Similarly, if
 apparel is uncomfortable and workers don’t wear
 it–resulting in injury or reduced productivity–any
 potential up-front savings will also go unrealized.
• When evaluating the cost of disposable versus re-usable
 coveralls, keep in mind that re-usables often contain
 “hidden” costs associated with managing distribution
 and collection as well as loss of garment functionality due
 to performance degradation (unraveling edges, thinning
 of material, etc.). Another caution surfaces when people  

 try to get multiple wearings without laundering the
 garments. This can create additional contamination issues
 relating to the continued “collection” of shedded skin
 cells and other debris within and on the garment.
• Sterility in packaging can be another apparel issue and a
 particular concern in the pharmaceutical industry and
 clean room environments. PPE should be packaged
 so that users can extract and don the garment without 
 ompromising the sterile field. Look for products with
 four layers of packaging to allow for optimum transition
 cleanliness.

Provided By:  Kimberly-Clark Professional* Education

Safety news continued from page 17

Health Reform:
What is an Insurance Exchange?
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The next ACNP Classes and Exam will be held August 
13th at the 2010 SHADE conference.  Check our website for 
more information about the exam and how to register.  www.
azna.org.  

ACNP news
ACNP at SHADE 
Conference

Specimen Trees for Desert Landscapes

Arid Zone Trees 

480.987-9094  Fax 480.987.9092 

information@aridzonetrees.com 

www.aridzonetrees.com 

Congress has approved measures to extend the COBRA 
subsidy rules that were initially enacted under the 
American Recovery and Reinvestment Act of 2009 (ARRA). 
This extension is included in the Department of Defense 
Appropriations Act, 2010 (Appropriations Act), which 
President Obama is expected to sign into law soon.

Employers will need to act promptly to provide 
appropriate notices and make appropriate systems changes 
to accommodate the extension. 

The Appropriations Act introduced several significant 
changes to the COBRA subsidy rules:

• The latest date for incurring an involuntary termination 
of employment that qualifies for the COBRA subsidy is 
pushed back from December 31, 2009, to February 28, 2010. 
An individual will no longer have to begin COBRA before 
that date as long as the qualifying event occurs before the 
expiration date. 

• The maximum period for receiving assistance with 
COBRA premiums is extended from nine months to 15 
months. 

• Transition rules allow individuals who lost coverage 
when the COBRA subsidy expired to reinstate that coverage 
retroactively through the payment of the subsidized premium 
and individuals who paid full COBRA premiums upon 

losing the subsidy to obtain a refund or credit for their 
overpayments. 

• Employers are required to provide appropriate 
notification of the revised rules. 

The U.S. Department of Labor has responded to the 
recent extension of the COBRA subsidy rules by revising its 
model COBRA notices. It has also issued a new model notice 
describing the extension that may be provided to certain 
individuals who have already received notice of the right to 
continuation coverage.

The new and revised model notices account for the 
longer subsidy period and the extended period during which 
individuals may qualify for the subsidy. 

Although the models provide a safe harbor for 
compliance, employers are free to design their own notices as 
long as the notices meet statutory requirements. Whatever 
form of notice employers choose to follow, they should act 
quickly to meet the notice obligations. Certain individuals 
may be entitled to notice of the extension of their right to the 
COBRA subsidy by January 30, 2010, and providing notice 
earlier than that date may help ease administration.

Provided by:  Ballard Spahr; for more information call 
(215) 665-8500.

It’s the law
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Position:  Outside Sales Representative

Location: Field/Commission based

Sunrise Tree Farm is looking for energetic, self-starters with 
experience in  wholesale nursery  sales to develop accounts in 
the Southwest. Candidates must have excellent interpersonal and 
communication skills with good attention to detail and follow-up. 
Although a Horticultural degree is not required, plant knowledge is 
a defi nite plus.

Essential functions of this position will include:

 Generate sales by obtaining leads from industry and community 
resources including calling on prospective clients
- Provide up to date information on product varieties, availability 
and prices, as well as staying abreast of developments in the 
industry
- Gather and analyze customer needs and interests; build strong 
business relationships and provide solutions to challenges
- Provide customers with clear and easy to understand information 
pertaining to all of our plant material.
- Provide appropriate level of communication with internal staff
- Participate in professional and industry events and trade shows
-Support credit department in the collection of credit applications, 
processing credits (returns) and keeping accounts current.

Requirements:
 
-Business to business sales experience.
- Excellent oral and written communication skills
- Experience managing multiple projects and ability to multi-task
- Industry of local knowledge and contacts preferred

Please submit your resume to  scarranza@sunrisetreefarm.com

Classifi ed Ads

Have you renewed your membership this year?  Each of 
you is important and we need your support.  You matter to us. 
Without strong membership, we are merely a group of people. 
However, with members like you, we are the voice of the green 
industry.  We would appreciate your continued membership 
in 2010. 

For more information regarding membership please visit 
the ANA website at www.azna.org or call the ANA office at 
(480) 966-1610.  

A Note from Rob Johns, ANA President:


